
FB Viral Pro 
“Open Book” Niche Case Study 







Why It Worked… THE SECRETS: 

1. ENGAGEMENT… quiz & dare!   

2. Explicitly asking for SHARE 

3. Good picture (not amazing) 

4. Yes, 4.3K reached; no ads at all 







Why It Worked… THE SECRETS: 

1. ENGAGEMENT… asked a question  

2. Food!  (Good for people & pets) 

3. Super cute picture.. “Awwww!”  

4. Promises the BEST (food for pet) 







Why It Worked… THE SECRETS: 

1. WARNING… helpful alert / news  

2. Heart and frown emoticons 

3. Advertising juice; leverage 

4. Curiosity (“Is my pet safe?”) 







Why It FAILED: 

1. BLAND & BORING…  

2. Nothing special, interesting, cool 

3. No call to action, no reason, no “why” 

4. Good picture & food; not good enough 







Why It Worked… THE SECRETS: 

1. EMOTIONAL… real connection  
2. It’s a “challenge” (try NOT to…) 
3. Emoticons 
4. Reader can say, “Just like me!” 
5.  Cheap paid advertising ($0.01 engage) 







Why It Worked… THE SECRETS: 

1. DANGER… Are you creating “pain”? 

2. News, answers, advice, giving HELP  

3. Clicking is fast-n-easy (“Find out!”) 

4. Cheap paid advertising = leverage 







Why It Worked… THE SECRETS: 

1. TWO STEPS… enjoy then share  

2. Solves problem (understanding pet) 

3. Use of [VIDEO] targets “modality” 

4. OK image, but eye contact (power!) 





Why It Worked… THE SECRETS: 

1. LUCK… random, who knows…  

2. “Law of Numbers” (you WILL succeed) 

3. Amazing eye-to-eye contact… wow! 

4. Paid, cheap ads… leverage success 

 



SUMMARY! 
1. Current Events (e.g., warnings) 

2. General Appeal (e.g., food) 

3. Emotions (e.g., “try not to cry”) 

4. Commitment (e.g., quiz, puzzle) 

5. Humor (we used "cute" instead) 

6. Inspiration (e.g., great pix) 
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