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Postal Customer Local

Reach your customers for less than 1 penny each; 
well over 16,000 Homes & Businesses in Destin!
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COX PUBLISHING
PO Box 1823

Santa Rosa Beach FL 32459
mary@coxpublishing.news

ph. 850-399-1373

There’s something about the feel 
of a newspaper. It’s comfortable.  
It’s tangible. The way you remember 
getting your news.
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WORD SEARCH - OUR ADVERTISERS

MEEHANSFAMILYMOVING

VAMAFLOORING

SMITHSCONTRACTING

COMPANIONANIMALHOSPITAL

STATEFARMINSURANCE

EMERALDBAYPLUMBING
HOMETOWNMINIMALL

ADHOMEINSPECTIONS

JAKESHEATINGCOOLING

KIMBALLS

AFRAMEORTWO

01) Most expensive zip code in 
Florida

02) Most populated Florida 
City

03) Florida’s most mysterious 
castle

04) Th e most popular baby 
boys name is Florida

05) What is Florida’s State 
fl ower?

06) What famous author is said 
to have penned his best works 
while living in Key West?

07) What famous inventor win-
tered in Fort Myers, where his 
home still exists today?

08) Th e most popular baby girls 
name in Florida

09) Th e United States city with 
the highest rate of lightning 
strikes per capita is

10) Th e largest lake in Florida is

(10) Lake Okeechobee

Answers to the TRIVIA
questions can be found 

throughout this publication. 

TRIVIA

Why advertise in newspapers? It shouldn’t be expensive, just eff ective...

The QR Code 
below links 
to our online 
edition.

• Newspaper readers oft en actively look for advertising in newspapers to search for 
deals and coupons. A reader actively looking for deals is likely to notice your ad, 
take the time to read it and act on a sale or off er.

• Newspaper advertising has been around longer than any other form of advertising 
we see today and is still the fi rst kind of advertising that businesses think about 
doing. Th ese ads can do a lot more than just advertise one item or one sale--each 
one can work really hard to bring in customers, and then bring them back again.

To advertise with “Welcome to the 
Neighborhood” call Mary 850-399-
1373 or email mary@coxpublishing.
news – We off er a simple way to 
convey your message to every home 
and business in Destin. We keep it 
VERY simple by off ering only fi ve 
ad sizes; no contracts, no commit-
ments, no hassles, no kidding!  

WELCOME TO THE NEIGH-
BORHOOD is a community news-
paper for those that live and work 
in Destin. Th e advertisers in this 
publication are here to support you! 
Please support them, as well. We 
mail to every home and business in 
the 32540 & 32541 zip codes. Al-
though there will be copies available 
at some locations we emphasize that 
DIRECT MAIL is the primary way 
our advertisers reach their custom-
ers. 

If you have an article, news item or 
calendar event you’d like to submit, 
email Mary or send to Cox Pub-
lishing, P.O. Box 1823, Santa Rosa 
Beach, FL 32459. Live outside of 
Destin? Issues mailed upon request 
at $4.00 each in the United States 
only.
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Advertorial: Homemade Ice Cream Shop
ELLWOOD CITY -- More than 30 fl avors of ice cream are off ered at Dol-
ly’s Homemade Ice Cream Shop, 105 Line Ave. in Ellwood City.

Th e delicious fl avors are made in the shop by Rob Barry, who manages 
the shop with Beth Barry. Owners Jim and Cheryll Barry take pride in the 
shop, which they opened in 1993. Jim Barry felt that Ellwood City needed 
an ice cream shop again.

Dolly’s Homemade Ice Cream is open seasonally, April to September, 
seven days a week. Hours are 11 a.m. to 9 p.m. weekdays and 11 a.m. to 10 
p.m. weekends.

Th e shop, which has 10 to 12 employees, off ers soft -serve ice cream and 
homemade hard ice cream. Dolly’s own waffl  e cones and ice cream cakes 
are among the other favorites.

Rob Barry prides himself in making ice cream the way it should be made 
and the way that he would enjoy it -- with plenty of high quality goodies.

Dolly’s Homemade Ice Cream Shop plans to continue to serve its prod-
ucts in a clean, friendly atmosphere and maybe add a new treat to its 
extensive menu.

(1) 33109 in Miami Beach

48,000

September
3 — No Inserts (Labor Day)
10 — (2) RedPlum & (2) Smart-
Source
17 — SmartSource
24 — RedPlum, SmartSource & 
P&G
October
1 — (2) RedPlum & (2) Smart-
Source
8 — RedPlum & SmartSource
15 — Smart Source
22 — RedPlum & SmartSource

2017 Sunday Coupon Insert Schedule
Destin Bridal, LLC

Every woman can aff ord to feel beautiful

•Beach Weddings
•Tuxedo Rentals
•Flower Girl Dresses
•Accessories
•Evening Wear
•Military Discount

•Rated Best in Destin 
  (VIP Magazine)

Julia Waldrop
Owner

825 Harbor Blvd
Destin, Florida 32541

850-812-2400

Destinbridalaffair.com

destinbridalaffair@gmail.com

29 — RedPlum, SmartSource & 
P&G
November
5 — (3) RedPlum & SmartSource
12 — RedPlum & SmartSource
19 — RedPlum & SmartSource
26 — P&G (Thanksgiving)
December
3 — RedPlum & SmartSource
10 — RedPlum & SmartSource
17 — No Inserts
24 — No Inserts
31 — P&G

Th e 2017 Coupon Insert Schedule is provided to let you know 
which coupon inserts, and how many of each will be in your up-
coming Sunday Paper. Sunday Paper Coupons are found in Cou-
pon Inserts, and these inserts are provided by: (SmartSource(SS), 
RedPlum(RP) & P&G(PG).



Page 4 Sept/Oct 2017Welcome to the Neighborhood

Getting a VA Loan, What You Need to Know
Demand has been sizzling for 
Veterans Aff airs mortgages, better 
known as VA loans. In fact, last 
year’s 700,000-plus loans were 
more than double the agency’s total 
from fi ve years ago.
Th ese low-interest loans are home 
loans designated specifi cally for 
qualifying U.S. military veterans, 
active military members, and 
eligible surviving spouses who are 
wanting to purchase a primary 
residence. And they off er qualifi ed 
borrowers a wealth of benefi ts.
VA loans are backed by the U.S. 
Department of Veteran Aff airs as 
an eff ort to help qualifying individ-
uals receive favorable terms on a 
home loan and become homeown-
ers. Th e VA is not the direct lender 
that actually lends anyone money. 
Rather, the loan is made through 
a private lender (banks, savings 

and loans, or mortgage companies) 
and guaranteed by the VA who 
backs the loan and reimburses the 
private lender if borrowers default 
on them. Because this provides a 
safety net for private lenders, VA 
loans are widely available and at a 
reasonable cost.

Advantages of a VA loan
Th e VA loan program off ers some 
of the most attractive and fl exible 
loans for military personnel, veter-
ans and their families.
1. No down payment. One of the 
biggest benefi ts that make these 
loans more appealing and aff ord-
able than a typical loan is the 
borrower typically does not need to 
make a down payment. Th e aver-
age VA loan last year was for about 
$253,000. Getting a conventional 
loan for that amount oft en requires 

a down payment of at least $12,000. 
FHA loans require at least 3.5% 
down. Th at’s no small sum in either 
case, particularly for younger vet-
erans and military families. With 
VA loans remaining one of the few 
mortgage options 
for bor-
rowers who 
don’t have 
the money 
for a down 
payment, 
these type 
of loans can 
make home 
ownership 
a reality for 
active mili-
tary or veterans who might other-
wise not be able to aff ord it.
2. No mortgage insurance. A 
second advantage of a VA loan is 

that there is no private mortgage 
insurance (PMI) requirement since 
the loans are guaranteed by the 
VA. Conventional buyers typically 
need to pay for private mortgage 
insurance unless they can put down 
20%.

3. Flexible credit guidelines. 
A fi nal benefi t of VA loans is 
that they have fl exible credit 
guidelines. Since VA loans 
were created to boost access 
to homeownership for veteran 
and military families, they’re 
naturally more fl exible and 
forgiving when it comes to 
credit underwriting. Lenders 
typically have lower credit 
score benchmarks for VA 

loans than for conventional mort-
gages. 

options 20%.

(9) Tampa, Fla.
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(2) M
iam

i

1/2 PAGE AD
$600
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4) Liam

1/8 PAGE AD $150

1/4 PAGE AD $300
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Th e people who live and work 
here need your business, too.

(5) Orange Blossom

The Destin History & Fishing 
Museum contains a number of ex-
hibits depicting the history of the hibits depicting the history of the 
town and the fi shing industry in 
the area. Visitors can admire vin-

tage photographs of early Destin 
settlers and get a sense of what it’s 
like to swim in the Gulf of Mexico 
thanks to a 100-foot long display 
of fi sh caught in the area.

Other highlights include a large 
collection of antique fi shing rods 
and reels, one of which belonged 
to Ernest Hemingway, and a seine 
fi shing boat built in 1925 that is 

the oldest still in existence. Guests 
can explore the museum either on 
their own or with a guide.
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• ALL ADS ARE FULL COLOR 

• Mailed To Every Home & Business In 
The 32540 and 32541 Zip Codes EVERY 
MONTH via the USPS 

• THATS OVER 16,000 ADDRESSES 

• No Contracts 
 

• CALL MARY (850) 399-1373

1/8 Page: $150 (1 cent per address)

BC: $75 (1/2 cent per address)

1/4 Page: $300 (2 cents per address)

1/4 Page Banner Ad: $300 (2 cents per address)

Half Page: $600 (4 cents per address)

Full Page: $1200 (8 cents per address)


