
THE MONTHLY STANDARD
Volume 2 Issue 10 FREE: PLEASE TAKE ONE! Edition: June / July 2019

SPECIAL REPORT:
HOW RACISM RUINED AOL

Also in this Issue:

State Fairgrounds Rally: Page 3

Revolution Radio: Back Page

Firm went from Respected Conglomerate to also -ran Subsidiary

Riveting Article Starts on Page 4



Public Relations Services
-We Write & Distribute Press Releases

to TV, Radio, & Newspapers. Low rates!
CALL: 1.844.595.8859

ALL-STAR.

THE MONTHLY STANDARD

PLEASE SUPPORT OUR ADVERTISERS!
THE MONTHLY STANDARD

DEJON JOHNSON
Website Developer

We'll Build Your Website!
1.844.595.8859



The Monthly Standard June / July 2019 3

COMMUNITY
Meet the Hammer's

Local Activists have a better Plan for the State Fairgrounds

The end of the Michigan State

Fair in Detroit came when

Governor Jennifer Granholm

vetoed legislation to provide

funding for the annual event on

October 30, 2009. Karen

Hammer says people were

"outraged." That outrage

inspired Karen and a couple of

her neighbors in Detroit's

trendy Greenacres

neighborhood to act. They

began the State Fairgrounds

Development Coalition. (SFDC)

"The State Fair was an event

that brought people together

every year. Urban and rural.

Black and white. People came

together to celebrate the

agricultural and technological

wonders that Michigan

produced, as well as, to play

together, and learn about the

animals, and celebrate the

music in the area. It was safe,

and it was an experience that

almost every person we've

talked to since the Coalition has

formed has reminisced about,

longed for, and wished that

tradition would continue" says

Karen. She was soon joined on

the SFDC by her husband

Frank. They now serve as Co-

Chairs of the organization.

Frank mentioned: "The Green

New Deal is gaining momentum

in Congress. That is something

that echos what we are

advocating specifically.

That is, questions of sustainability.

A green new economy. Renewable

energy, and job creation." The SFDC

is sponsoring a FREE Rally &

Festival for a 21st Century

Fairgrounds. The event will be

held on Saturday June 22, 2019 in

the lot across from 19730 Ralston

in Detroit. The Program & Rally

will be held from 11 am-2 pm. Live

music from 2 pm-4 pm. U.S.

Congresswoman Rashida Talib will

be a Guest Speaker. Frank added;

"We look at Rashida as an advocate

on speaking on the issues of the

Green New Deal. I would add,

When she was a State Rep she was

a very strong advocate of

community benefits, ordinances,

and agreements. A specific

developer would have to negotiate

with the community where the

development was going to be to get

the community input and

specifications for what the

community wanted. So she's going

to be an advocate on both area's.

The question of community

involvement, and the question of

bringing in 21st century renewable

energy and economic concepts to

the Fairgrounds." The Hammer's

are what's good about Detroit. They

see a problem in their area and

they fight to change it. To join the

SFDC email them at

sfdcmichigan@gmail.com. Or, visit

their website at

mifairgroundsfuture.org. Or call

313-863-3219.

Frank & Karen Hammer

After years of abandonment the Bandshell is still in great shape. It's still a viable venue.

The Monthly Standard is owned and
operated by Service Star Network. P.O.
Box 27791 Detroit, MI 48227 All content
produced by Rodney F. Pearson-Publisher

SCRIPTURE-The mouth of the righteous one imparts wisdom, And his tongue speaks about justice. Psalm 37:30
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CORPORATE COVER -UP

AOL Search Engine made Blacks synonymous with N-Word

The year 2002 was a pivotal year in the

history of AOL. That's the year the downward

spiral of the company started. The story of

the AOL Cover-Up began at Wayne State

University. The Monthly Standard was

participating in an African American

Seminar taught by visiting Michigan State

University Professor Pero Dagbovie. His

form of instruction was intense and

inspiring. So much so, he motivated this

writer to investigate (at that time) a relatively

new industry. The internet. In order to see

what internet service providers (ISP's) were

racially responsible and which were not, it

was necessary to use the most vile word in

the English language as the search criteria.

Nigger. The most popular ISP's, circa 2002,

were investigated. Earthlink, Yahoo!, Google,

and the largest, AOL. The research was

simple. Type the N-Word (or variants thereof)

in the search bar and examine the results.

Back in 2002, Earthlink was the most socially

responsible. When th N-word was searched

there were zero results. When Yahoo! &

Google were searched the results were

objectionable, but the N-Word was in the title

of each result. Therefore, you got what you

asked for. America Online (AOL) was much

different. The results on AOL truly made

Blacks synonymous with N-Word. AOL

results included individuals, organizations,

and geographic locations associated with

Africa.. AOL results included Dr. Martin

Luther King Jr., NAACP, and The Great Ruins

of Zimbabwe. Those results represent subtle

racism at its core. I was shocked and

appalled. Why were AOL's results so

different? Two words: RACISM &

IRRESPONSIBILITY. The racist results prove

Blacks were not a part of the decision making

process at AOL. The AOL search engine

actually "thought" like a real racist would

think. Their results proved it. I'm sure

many of you are thinking...How could

something like that happen in the first

place? It was caused by AOL's need for

speed. Their slogan in 2002 was

"Easier-Better-Faster"

AOL should have known speed kills. They had a

hybrid search engine designed to retrieve faster

results. A hybrid search engine uses a crawler

based and directory based data to garner results.

Apparently the AOL search engine was devoid of

the information science known as ontology. This

necessary algorithm is needed to limit complexity

and organize information. Obviously, the AOL

search engine did not have the ontological option.

Here's what happened...On July 5, 2002, The

Monthly Standard wrote the Executive Board at

AOL-Time Warner a public relations letter

designed to help the conglomerate. AOL had 35

million paying "members." AOL's racially

insensitive problem concerning the N-Word was

identified. To help AOL avert catastrophe, a

solution to the problem was offered, and of

course, a price for the PR consultation was

submitted. The rate was roughly .28 cents per

member. The fee was affordable. Especially for a

company that charged its members approximately

$20 per month generating earnings of

approximately $700 million in monthly

subscriptions. Money is not the focus of this

article. It's about principle. It's about truth. It's

about equality, or a lack there of, at the company,

then known as, AOL-Time Warner. Nobody likes

being cheated or marginalized. It's the 21st

century and blacks are still shut out of many

industries in the USA. Public Relations is one of

them. In 2002, my independent PR proposal was

not respected. If the exact same proposal derived

from white PR firms Edelman or Ketchum,

AOLTW's reaction would've been different. It's the

21st century and many Blacks, are still trying to

break through the glass ceiling. This article

proves that fact. We still have a lot of maturing to

do as a nation. The horror of slavery and living in

an unfair society that discriminates against you

still affects Blacks today. Especially

psychologically. The doll test, first introduced in

the 1950's, was reintroduced over 50 years later.

Black children in the 21st century still preferred

the white doll. See for yourself. Do modern day

Sambo's have that same inner hate? Go to our

website at www.themonthlystandard.news and

view the Black Doll/White Doll test. Read about

the Cover -Up's local connection on next page.

The Men Behind the Cover-Up

Steve Case -Chairman of AOLTW 2002

Ken Lerer -Supervised Black -Op

Kwame Kilpatrick -Sold Out

Every CEO since 2002 ignored Cover -Up
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CORPORATE COVER -UP:
Racist Cover -Up could have been Averted with Help from High Profile Blacks

Eradicating Racism in the 21st Century should focus on Right vs. Wrong, not Black vs. White

On July 16, 2002, the AOL Search Engine Cover-Up officially began. That's the day AOL fired its content networking partner,

Inktomi. AOL made this decision based upon the conversation between The Monthly Standard (TMS) and AOL representative Pete

Sherman. The Monthly Standard enlightened Sherman to the fact that "metatags' were NOT responsible for the racially insensitive

results from AOL's search engine. When Sherman conducted the research for himself he noticed the Yahoo! search garnered vastly

different results. That's when AOL decided to look internally for the cause of their problem. At that moment, AOL accepted the

intellectual property within the PR proposal that alerted them to their racially insensitive content error. Inktomi's responsibility

was content networking. Their software, "Personal Edge" failed and caused the racially insensitive results. The bottom line is: The

proposal sent by TMS in 2002 regulated the internet. Relevance, not speed, became the new keyword for search engine

builders. Worldwide. My accomplishment was stolen. So why is this a big deal? Catching a media conglomerate with their hand

in the cookie jar could end systematic racism. Instead, the media has thrown individuals under the bus (and rightly so) for racist

comments. Since 2002, the media has reported on Trent Lott, Don Imus, Paula Deen, Michael Richards, and Donald Sterling. All the

while, the BIG FISH get away scot-free. THAT'S NOT FAIR! News organizations do not report on themselves. Time and CNN were

under the AOL-Time Warner umbrella, but NBC, CBS, ABC, FOX, Newsweek, The New York Times, and many, many other news

organizations were not affiliated to AOLTW. They did not, and still will not, report this story. This is true media collusion. It gets

worse. The Monthly Standard has contacted many Black leaders concerning this issue. None have responded favorably. The

NAACP, and Detroit's imprisoned ex Mayor Kwame Kilpatrick were involved too. Unfortunately, it was on the side of AOL-Time

Warner. The mega-billion dollar multimedia conglomerate had deep pockets, and they knew it. That's why WE THE PEOPLE must

do the right thing and DEMAND INTEGRITY from the mainstream media, politicians, and civil rights leaders.

A REAL BLACK -OP COVER STORY PROVES CULPABILITY

Innocent firms do not create fake Press Releases. (To read the actual Black Op Cover Story log on to our website:

www.themonthlystandard.news: Click the Link). The fake press release, dated October 11, 2002, claimed Mayor Kwame Kilpatrick

and the Detroit Public Schools partnered with AOL on a project to benefit schoolchildren called AOL@School. The release

mentioned the "Detroit Technology Summit." The location for the event was omitted. Why? Because there was no event. AOL was

the only partner to create a press release. Isn't it strange the largest media conglomerate (at that time) partners with the depressed

City of Detroit and (flat broke) Detroit Public Schools, and not one local media outlet thought it was newsworthy? That's because

AOL@School never happened in Detroit. (Actual proof of AOL's complicity in the Cover -Up is on the next page). TMS interview

requests have been ignored by former Time Warner executives Steve Case, Robert Pittman, and Gerald Levin. We know the order

to initiate the Cover-Up came from the Executive Board, but, who carried it out? Kenneth Lerer. (That's who). He was a former

Executive Vice president at AOL Time Warner. His firm Robinson, Lerer, and Montgomery gave their Senior Vice President, Billy

Kenny, whose job responsibility was "crisis communications strategies", the task of composing the Black Op Cover Story. Today,

Lerer is partial owner of the New York Mets. What's most troublesome about this story is how Black leaders have ignored it. We

know Kwame Kilpatrick had his hands out. That's why he's in prison. Obviously, he was not the only one, and that's a shame.

Selfishness, greed, and dishonesty by Black leaders abort the progress of millions. Blacks are not supposed to be the permanent

underclass in the USA. For every successful Black, there are at least 10 frustrated Black Americans that are not reaching their full

potential because of systematic racism. Including me. SPEAK-UP! Contact the media & NAACP about the AOL Cover-Up.

WHO TO CONTACT:
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MOVIE OF THE MONTH""Intimate Strangers"
The Monthly Standard wants to thank you, the readers, for making the Movie of the Month a success. Over 50,000 of you have

logged to watch Go Ask Alice & The Girl Most Likely Too...This Month we have another ABC Movie of the Week. From 1977,

"Intimate Strangers." The subject matter is very serious. Wife abuse. The film stars Dennis Weaver and Sally Struthers.

Shockingly accurate, it shows how women were virtually powerless to their abusers. The man was "King of his Castle," and

the system always worked in his favor. In his wake were traumatized children and a battered wife. Have things changed much?

Please watch the movie and tell us what you think. Viewing the film is easy. Just log on to www.themonthlystandard.news.

After you log in, scroll down to the video section. After you watch the movie, go to our "Contact" page and tell us what you think.

AOL SEARCH ENGINE COVER -UP: UNCOVERED!
It took 17 years of research to uncover the AOL Search Engine Cover-Up. As discussed on the previous page the conspirators

were not in sync. Many will wonder how did Kwame Kilpatrick know about the AOL situation in the first place? I told him.

I wrote letters to the former Mayor. Additionally, I personally told him while I was employed at WQBH radio.

Please examine these documents carefully. The key date is October 11, 2002. That's that date AOL falsely claims an announcement

occurred to introduce their partnership with the City of Detroit, and the Detroit Public Schools. Both entities are partnering with

the largest media conglomerate in the world, and there's no news release for October 11, 2002 in their internal press releases. The

fact that this "partnership" is omitted CLEARLY proves the AOL document is false. Commonly known as a Black Op Cover Story.
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THE BACK PAGE
The Biggest Cover -Up since Watergate

Activism is needed to neutralize Corporate Bullies
The AOL Search Engine Cover-Up is BIG NEWS. Still, the mainstream media has ignored it. WE CAN CHANGE THAT. The people

still have power! Action will show the world Detroit still has clout! Every newscast, every radio show, and every newspaper must

report the AOL Search Engine Cover-Up. AOL was booted out of Time Warner in 2009. Today Time Warner is owned by AT&T.

As fate would have it, AOL, Inktomi, and Yahoo! are owned by the same company, Verizon. Many say it's dangerous to report this

story. This article pits Truth vs. Power. Support truth! True journalism afflicts the comfortable, and comforts the afflicted. We

want ALL parties involved in this Cover-Up (AOL /Time Warner / NAACP / Lerer) to acknowledge their role in it & APOLOGIZE!

Local 4: 313.222.0500 WJR: 313.875.4436 FOX NEWS: 1.888.369.4762

Detroit News: 313.222.2594 CNN: 404.827.1500 NEW YORK TIMES: 1.800.698.4637

Channel 7: 248.827.2407 NAACP: 313.871.2087 WASHINGTON POST: 1.800.627.1150

FOX 2: 248.552.5103 Sharpton: 212.690.3070 USA TODAY: 1.800.872.0001

910 AM: 313.209.9000 CBS NEWS: 212.975.3247 BARACKOBAMA.COM

Freep: 313.222.6400 MSNBC: 212.664.6605 Major League Baseball: (To expose Mets owner Ken Lerer)

CLIP & SAVE

$5.00 Off all purchases over $50.00

EXCLUDES ALCOLHOLIC BEVERAGES -EXPIRES 9 / 1 /19

Sunday 7:00 AM to 8 PM

REVOLUTION RADIO

DJ Q DJ Rush DJ Slick Rick

Creativity and innovation

reign in Detroit. A prime

example are the DJ's

responsible for W-KLNM.

DJ Q, DJ Rush, & DJ Slick

Rick started the new

radio station in 2018.

They play all music. They also offer

interactive song requests, chat sessions

and more! To listen to the show DJ Rush

says; "a link will be provided monthly

on our Facebook page @wklnm." DJ

Slick Rick adds, "We're doing this for

you...For your feel good." Lastly, DJ Q

offered shout-outs to their crew:

Cel-Mack, Scott, C-Butter, E-Dub, and

Coach. Listen on Tue/Th 8pm-Midnight

& Sunday from 7 pm to Midnight.


